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Introduction
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üPrior Halal standardswere restrainedby local borders,
limited authority,differing standardsandgoals,shortages
of trained personnel,basic economicsand politics. By
contrast, Halal Initiative unifiestheGlobalHalal World
with thefirst andonly internationallyrecognizedauthority
and brand to govern and implement Halal lifestyle
compliant productsand servicesunder unified standards
and acrossall eight economicñSectorsò: food, finance,
pharmaceuticals, cosmetics, tourism, fashion,
media/entertainmentandhealthcare.

üDue to its globally representedand followed expertsand
advisors, hasbeenendorsedas the premieraccepted
and respecteduniversal legal, businessand religious
standardfor Halal compliance.

ü is the first andonly Halal certifier authorizedto cover
all of the $10 Trillion global addressablemarketSectors,
comprised of 1.8 Billion Muslims, as well as non-
Muslimsseekinga trustedsourcefor internationaldietary,
healthandethicallifestyle labellingguidance.

ᶮ
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ᶮϰ

Introduction

ü certification offers companiesboth global acceptance
and co-branding endorsementand value, under one
consistent,reliable,uniform, consolidatedsource,speaking
with onevoice.

ü certification gives clients access to lucrative new
markets,massivenumbersof new customersand value-
addedbenefitsspecific to their businesses. Moreover,first-
to-marketandspeedto certify offer a majoradvantagefor a
significant capture of brand-building and market share.
While exclusivityis not anoption,earlyadoptioncancreate
a tremendouscompetitiveadvantagefor savvycompanies.

üFoundingclientsandeventsponsorsof canalsoquickly
build leadershipand brand loyalty in the largestand most
under-representedmarketin theworld.

ü representsthe biggest and most lucrative business
opportunityfor internationalbusinessin themodernera.
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Product Design/Development
is your strategic and practical

resource for building businessto

new levels of success, integrity,

quality and responsibility, to

benefit you and the whole world

Assessment

industry specialists 

assess your product or 

service for Halal 

compliance

Auditing

auditors perform

scheduledand spot reviews,

during the certified term, to

ensure ongoing compliance

and integrity of the approval

Consultation 

consultants help you

understand and satisfy Halal

requirements for certification,

or help you designand develop

Halal compliant products or

services from inception to

display and marketing

Certification

experts certify that your

product or service is Halal

compliant, with the attendant

benefitsof the brand

Training

trainers show you 

how to become and 

remain compliant
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ᶮϰ

Value Proposition (1/2)ᶮϰ

ü offers the opportunity to reach the largest marketplaceof Halal

business,consumerandproductinformationandopportunitiesin theworld

Largest Halal 

Marketplace in the 

World

ü promoteshealthy messagesincluding dietary, reliability and quality

concerns

Promotes Healthy 

Messages

ᶮ

ü promoteswholesome,ethical(environmentallyresponsible,Fair Trade,

etc.) andquality messagesto becomethenumberonetrustedbrandin the

world, whichhappensto beHalal

Promotes 

Wholesome, 

Ethical & Quality 

Messages 

ᶮ
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ᶮϰ

Value Proposition (2/2)

Profile

ᶮϰ

ü offers universal, international, singular standardswith authoritative

endorsement,accessto marketsand co-brandingpossibilitieswhich will

open markets,establishmarket share,build brand equity and preserve

shareagainstcompetitorencroachment

Universal & 

Globally Accepted 

Standards

ü is not just for non-Muslim countries,it is for anyoneseekingto do

internationalcommerce,import/export, trade, tourism, global media &

entertainment

ü It is for anyone seeking to have accessto competitive and diverse

financingandinsuranceproducts,internationalfood andingredients,world

fashion,materialsandcosmeticsand the latestadvancesin medicineand

healthcare

Applicability for 

All Kinds of 

Diverse Businesses

ü promotesclients throughits apps,platforms,website,andsemi-annual

conferences,exposandshows

ᶮ

ᶮ

ᶮ

Promotes Clients 

through Various 

Diverse Platforms
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ᶮϰ

Sectors Grouping

ᶮϰ

ᶮü ôs eight (8) Halal lifestyle Sectorsare groupedunder three main categories,
accordingto thenatureof offering andrequiredcertification:

This group covers:          

Food & Beverages, 

Cosmetics, 

Pharmaceuticals 

and  Fashion. 

Halal certification 

will be based on  

assessment for 

each product

This covers 

Financial & 

Insurance 

services. 

Compliance will 

be based on a per 

transaction-type 

evaluation and 

transaction-

stakeholders 

analysis for each 

product or service

This group 

covers: 

Healthcare, 

Tourism and 

Media/ 

Entertainment 

Halal compliance 

will be based on a 

rating system     

(i.e. scale for each 

service)

Product-Based

Service-Based

Transaction-Based
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ᶮϰ

Product Sectors

ᶮϰ    

Food & 

Beverages

Pharmaceuticals Cosmetics

Fashion
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ᶮϰ

Food & Beverage Sector (1/5)

ᶮϰ

ü ôs missionincludesmakingtheHalal food productionchain
completely Halal-sourced, tracked, verified and certified,
from farm to table. It offers certificationof all aspectsof the
FoodSectorvaluechainconsumedin theGlobalHalalWorld.

üWorking with world class international marketing and
placementfirms, can also help designand createoptimal
Halal food display and distribution models, to accelerate
proliferationof Halal productsthroughouttheworld.

ü certification ultimately offers both Muslims and non-
Muslimsa trustedglobalstandardfor identifying thepresence
or absenceof ingredientsin food productsthat consumers
may wish to know for health, sensitivity or other dietary
preferences,or for wholesome/ethicalliving. For example,
it can certify that a food sourcedoesnot contain meat or
dairy, is vegan (no meat/dairy/fish/egg),is plant-based,
natural,organicor meetsfair traderequirements. This allows
consumersto rely on a single, reliable global symbol for
makinglifestyle choices.

ᶮ

ᶮ

ᶮ
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ᶮϰ

ᶮϰ

Food & Beverage Sector Value Chain (2/5) ᶮ

Research &

Development

Distribution

Packaging

Slaughtering and

Processing

Product

Warehousing

Production and

Fattening

Raw Materials

Sourcing and 

Warehousing
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ᶮϰ

ᶮϰ

Food & Beverage Sector Value Chain (3/5)

Research & 
Development

ü Researchingnew productsin the field of processedmeat,poultry,
and fish; anddesigningproductsaccordingly,including packaging
andlabelling

Sourcing & 
Warehousing

ü Sourcing,procuringandstoringall animalsandmaterialsrequired
for breedingandraisingcattle,includingsubcontractedservices

Slaughtering ü Slaughtering process of animals

Processing
ü The different processesof meat production, such as skinning,

eviscerating,washing,refrigerationandpackaging

Packaging
ü Packagingand labelling productafter processing,making it ready

for storageanddistribution

Warehousing ü Storing products in suitable conditions for distribution

Distribution
ü Transporting and distributing products to retailers or other

businesses
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ᶮϰ

ᶮϰ

Food & Beverage Sector Stakeholders (4/5)

Butchers/Farmers

Manufacturers Distributors

Key 

Players

RetailersWholesalers
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ᶮϰ

Food & Beverage Sector Stakeholders (5/5)

Butchers/

Farmers

ü Islamic law requiresthat animalsintendedfor humanconsumptionbe slain in a
prescribedandhumanemannerfor Muslim consumers. Butchersmustbelievein
andhaveknowledgeandunderstandingof Islamic slaughteringmethods

ü Halal farmersdo not usegeneticallyengineeredgrains

Manufacturers 

ü Halal food production is about more than avoiding certain food sources.
Authoritiesthat certify andrecognizehalal food productsrequiremanufacturers
to adhere to a wide range of guidelines, including for
preparation,processingand packaging,transportationand storage,which must
meetstrict standardsfor food hygiene& safety

Wholesalers

ü Halal wholesalerstrading in halal food & beveragesmust dedicatea specific
sectionfor Halal products

ü During storage,halal products must be physically separatedfrom non-halal
products

Retailers

Distributors

ü Halal retailerstradingin halal food & beveragesmustdedicatea specificsection
for halalproductsandbeawareof everythingrelatedto theseproducts

ü Halal distributors transportand distribute halal productsto retailers or other

businesses,and must store and distribute halal products in a manner to be

physicallyseparatedfrom non-halal products
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ᶮϰ

Pharmaceutical Sector (1/5)

ᶮϰ

üHalal Pharmais now able to leveragethe global
standard to adopt a Halal-centric approach to
preventative,aswell asreactive,medicine,with anall-
encompassingHalal ecosystemïone whereproducts
such as medications, vitamin supplements and
vaccinesare focusedon uniformity, authenticityand
consistency in the quality and purity of the
ingredientsused.

ü certification will also allow Circle H to facilitate
partnershipsin the developmentof pharmaceutical
manufacturinganddistribution facilities in designated
industrial zones that will market certified drugs
(whether on-patent or off-patent, but now uniquely
availablewith co-brandingworld classpartners),asa
pharmaleaderthroughouttheGlobalHalalWorld.

ᶮ

ᶮ

ᶮ
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ᶮϰ

Pharmaceutical Sector Value Chain (2/5)

ᶮϰ

Research &

Development

Distribution

Packaging

Ingredients

Processing

Raw Materials

Sourcing and 

Warehousing

Product 

Warehousing
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ᶮϰ

Pharmaceutical Sector Value Chain (3/5)

ᶮϰ

Research & 
Development

ü A groupof processes,which are implementedto developandtesta drug and
get it approved, as required. These processesinclude drug discovery,
formulation, adjustment, classification, clinical trials, regulatory agency
approvalandpatentregistration,aswell aspackagingdesign

Raw Materials 
Sourcing and 
Warehousing

ü Raw materials required for production are sourced and procured from
suppliers. Items are then received, inspected,and eventually stored in a
regulatedwarehouseuntil productiontime. This stepalsoincludescontracting
for facility andmaintenanceservicesandequipmentpurchases

Ingredients 
Processing

ü Ingredientareprocessedto producefinal product. This processcanbebroken
down into a seriesof a unit operationssuchas milling, drying, compression
and coating. It also includes batch creation and control, quality systems
regulations,testingandinspection,andallocationof serialnumbers

Packaging
ü Productsare packagedand labelled after processing,and made ready for

storageanddistribution

Product 
Warehousing

ü Storingproductsafterprocessingandinspectionin suitablestorageconditions
for distribution

Distribution
ü Finished products are transportedand distributed to pharmaciesor other

healthcarebusinesses
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ᶮϰ

Pharmaceutical Sector Stakeholders (4/5)

ᶮϰ

Manufacturers Distributors

Key 

Players

RetailersWholesalers
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ᶮϰ

Pharmaceutical Sector Stakeholders (5/5)

Manufacturers 

ü Halal pharmaceuticalproductionrequiresavoidinganypartsor productsof
animalsconsiderednon-halal. Slaughteringmust be performedaccording
to Islamic law. Medicationsmustbesafefor consumption,non-poisonous,
non-intoxicatingandnon-hazardousto health,by prescribeddosage.

ü Equipmentusedfor preparationor processingcannotbecontaminatedwith
non-halalproducts

ü During preparation, processing, handling and packaging, halal
pharmaceuticalproductsarephysicallyseparatedfrom non-halalproducts

Wholesalers

ü Halal wholesalers,which trade in halal pharmaceuticals,must have a
dedicatedsectionfor theHalalproducts

ü During storage,halalproductsmustbephysicallyseparatedfrom non-halal
products

Retailers

Distributors

ü Halal retailerstrading in halal pharmaceuticalsmust dedicatea specific
sectionto Halal productsandmustbeawareof everythingrelatedto these
products

ü Halaldistributorstransportanddistributehalalproductsto retailersor other
businesses

ü During storageand distribution, halal pharmaceuticalproductsmust be
physicallyseparatedfrom non-halalpharmaceuticalproducts
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ᶮϰ

Cosmetics Sector (1/5)

üWith , the Cosmeticsindustrynow hasa clearpath
to accessthe Global Halal World using one, unified
international standard, such as for halal lipsticks,
creams, shampoos,soaps, nail polishes, oils, etc.,
including natural, organic and plant-based products
(e.g. naturalandethically sourcedproductsthat do not
harmtheuseror theenvironment)

ü alsocanfacilitate partnershipsin the development
of cosmeticmanufacturinganddistributionfacilities in
designated industrial zones to market certified
cosmetics(whether on-patent or off-patent, but now
uniquely available with co-branding world class
partners),asa cosmetics leaderthroughoutthe Global
HalalWorld

üCo-branding with can instantly and dramatically
increase the global addressablemarket for many
cosmeticcompanies

ᶮ

ᶮ

ᶮ

ᶮ
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ᶮϰ

Cosmetics Sector Value Chain (2/5)

Research &

Development

Distribution

Packaging

Ingredients

Processing

Raw Materials

Sourcing and 

Warehousing

Product 

Warehousing
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ᶮϰ

Cosmetics Sector Value Chain (3/5)

ᶮϰ

Research and 
Development

ü A groupof processes,which areimplementedto developandtesttheproduct
and get it approved,as needed. This step also includesdesigningproduct
packaging

Raw Materials 
Sourcing and 
Warehousing

ü Raw materials required for production are sourced and procured from
suppliers. Items are then received, inspected,and eventually stored in a
regulated warehouse until production time. This step also includes
contractingfor facility andmaintenanceservicesandequipment purchases

Ingredients 
Processing

ü Ingredientareprocessedto producefinal product. This processcanbebroken
down into a seriesof a unit operationssuchasmilling, drying, compression
and coating. It also includes batch creation and control, quality systems
regulations,testingandinspection,andallocationof serialnumbers

ü After processing,product is packagedand labelled, and made ready for
storageanddistribution

ü Productsare stored,after processingand inspection,in suitableconditions
for distribution

ü Finished products are transportedand distributed to retailers or other
businesses

Packaging

Product

Warehousing

Distribution
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ᶮϰ

Cosmetics Sector Stakeholders (4/5)

ᶮϰ

Manufacturers Distributors

Key 

Players

RetailersWholesalers
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ᶮϰ

Cosmetics Sector Stakeholders (5/5)

Manufacturers 

ü Halal cosmeticsare manufacturedby making use only of those
ingredientsthat are permissibleunder Islamic law. Halal products
cannot contain any human or non-halal permitted and slaughtered
animal parts or material derivatives. Furthermore,halal cosmetics
mustnotbewaterproof

ü During preparation, processing, handling and packaging, halal
cosmeticsarephysicallyseparatedfrom othercosmetics

Wholesalers

ü Wholesalerstradingin halal cosmeticsmusthavea dedicatedsection
for Halalproducts

ü During storage,halal productsmust be physically separatedfrom
othernon-halalproducts

Retailers

Distributors

ü Retailerstrading in halal cosmeticsmust dedicatea specific section
for halal productsand must be awareof everythingrelatedto these
products

ü Halal distributorstransportanddistributehalalproductsto retailersor
otherbusinesses

ü During storageand distribution, halal cosmeticsmust be physically
separatedfrom non-halalcosmetics
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ᶮϰ

Fashion Sector (1/5)

ᶮϰ

üHalal Fashionhelps establishand certify modest
fashionlines andbrandsglobally, by targetingboth
big-brand names as well as SMEs that have
organically developed their own Halal lifestyle
fashionlines

ü also facilitatespartnershipsin the development
of fashion,manufacturinganddistributionfacilities
in designatedindustrial zones, to facilitate the
marketing of certified materials, textiles and
garments(now uniquelyavailablewith co-branding
world class partners), as a fashion leader
throughouttheGlobalHalalWorld.

üHence, empowersbrandsto understand,interact
with andaccessthe vastGlobal Halal World of 1.8
billion Muslim consumersandbeyond

ᶮ

ᶮ

ᶮ
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ᶮϰ

Fashion Sector Value Chain (2/5)

ᶮϰ

Research &

Development

Distribution

Garments

Production

Textile 

Production

Raw Materials

Sourcing and 

Warehousing

Product 

Warehousing
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ᶮϰ

Fashion Sector Value Chain (3/5)

ᶮϰ

Research and 
Development

ü R&D includes designing the product and its packaging, and
researchingnewmaterialsandtechnologiesin fashionproduction

Raw Materials 
Sourcing and 
Warehousing

ü Textile manufacturessourceand procureraw materialsrequiredto
produce fabric. This also includes contracting for facility and
maintenanceservicesandequipmentpurchases

Textile 
Production

ü Manufacturing textiles from the raw materials that were
procured/stored

Garment 
Production

ü Producingsewn and customer-ready garmentsfrom the produced
textiles

Packaging
ü Packagingproductafterproduction,makingit readyfor storageand

distribution

Product 
Warehousing

ü Storingproductsafter processingandinspectionin suitablestorage
conditionsfor distribution

Distribution ü Transportinganddistributingproductsto retailers
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ᶮϰ

Fashion Sector Stakeholders (4/5)

Manufacturers Distributors

Key 

Players

RetailersWholesalers
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ᶮϰ

Fashion Sector Stakeholders (5/5)

Manufacturers 
ü Halal fashion manufacturingis about producing modest fashion.

Designers create modern, relevant, desirable collections, which
remainwithin Islamic rules& regulations

Wholesalers
ü Wholesalerstradingin halal fashionproductsmustdedicatea specific

sectionfor Halal products

Retailers

Distributors

ü Retailerstrading in halal fashion productsmust dedicatea specific
sectionfor Halal productsandbeawareof everythingrelatedto these
products

ü Halal distributorstransportanddistributehalalproductsto retailersor
otherbusinesses
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ᶮϰ

Service Sectors

ᶮϰ

Media/Entertainment

Healthcare Tourism
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ᶮϰ

Healthcare Sector (1/5)

ᶮϰ

üHalal Healthcarehelps develop certified Halal care
centers,clinics and hospitalsthat incorporatea Halal-
centric approach in the medicines, medical devices,
rooms,andstaff culture

ü also facilitates partnershipsin the developmentof
healthcaremanufacturingand distribution facilities in
designated industrial zones, marketing certified
healthcareproductsand services(whetheron-patentor
off-patent,but now uniquelyavailablewith co-branding
world classpartners),as a healthcareleaderthroughout
theGlobalHalalWorld

ü will propel manufacturing and distribution of
thousandsof pharmaceuticalandhealthcareproductsand
servicesinto new markets and offer new co-branded
protectionto theseindustries

ᶮ

ᶮ

ᶮ

ᶮ
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ᶮϰ

Healthcare Sector Value Chain (2/5)

ᶮϰ

Healthcare Services 

Planning

Fiscal Intermediation
Service Delivery

Sourcing & Procurement

for Supplies & Staff

This step includes:

1. Admission

2. Diagnosis 

3. Intervention

4. Discharge & 
Follow-up
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ᶮϰ

Healthcare Sector Value Chain (3/5)

ᶮϰ

Healthcare 
Services 
Planning

ü The healthcareservicesorganizationstartsby designingandplanning
for its services, by defining its specializations and operational
requirements

Sourcing & 
Procurement 

for Supplies & 
Staff

ü Hospitals, clinics, and healthcareservice centersand organizations
sourceandprocureall requiredmedicalsuppliesandequipmentthatare
neededto offer their services. This stepalsoincludescontractingwith
suppliers,serviceproviders,anddoctors/staff

Fiscal 
Intermediation

ü Healthcareproviders deal with intermediarieswho refer patientsto
them. This includes healthcareinsurance providers, governments,
unionsandsimilarorganizations

ü Finally, healthcare providers use staff, supplies, equipment, and
facilities to deliver their serviceto customers/patients,who areusually
routedfrom afiscal intermediary. Thisstepincludes:

ü Admission: Admitting patient into the facility, recording their
informationanddirectinghim to thesuitableprofessional

ü Diagnosis: The identification of the symptomsof an illnessand
its underlyingcause(s)

ü Intervention: Administeringa drugtherapy,performinga surgical
operation,etc.

ü Discharge and Follow-Up: Developing a discharge plan,
following up with thepatientôs conditionandcompliancewith the
therapy.

Healthcare 
Services 
Planning
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ᶮϰ

Healthcare Sector Stakeholders (4/5)

ᶮϰ

Medical Centers

Key 

Players

HospitalsClinics
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ᶮϰ

Healthcare Sector Stakeholders (5/5)

Medical 
Centers

ü Halal care centers incorporate a halal-centric approach to
medicines,medical products,devices& rooms. Moreover, they
must implementservicestandardscompliantwith Islamic law in
all aspects

Clinics

ü Halal clinics incorporatea halal-centric approachto medicines,
medical products, devices & rooms. Moreover, they must
implement service standardscompliant with Islamic law in all
aspects

Hospitals

ü Halal hospitalsincorporatea halal-centricapproachto medicines,
medical products, devices & rooms. Moreover, they must
implement service standardscompliant with Islamic law in all
aspects
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ᶮϰ

Media Sector (1/5)

ᶮϰ

üPerhapsoneof themostunderservedsectors, offersMedia
and Entertainmentcompaniesthe ability to grow their brand,
content, base and capabilities throughout the Global Halal
World.

ü certification services are augmentedby a proprietary,
closed system, multi-layer secure, proven technology to
provideoriginal andthird-party licensedHalal BroadbandTV,
radioandvideosmartphoneanddesktopcontent(including for
movies, music, news, sports, commercials, advertising,
educationaland businessprogramming,etc.). The content is
deliveredondemandandvia live streaming.

üFor the first time, a single, secureplatform will provide the
Global World Halal media content and unify halal lifestyle
programming,advertisingandmessaging.

üThe Halal mediasectorhasbeengatedby content,technology
and global certification. solvestheseissues,dramatically
opening new markets for media and entertainmentindustry
playersworldwide.

ᶮ

ᶮ

ᶮ
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ᶮϰ

Media Sector Value Chain (2/5)

ᶮϰ

Content Creation

& Aggregation

Physical Warehousing 

Or Online Storage

Production

Sourcing & 

Procurement

Distribution
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ᶮϰ

Media Sector Value Chain (3/5)

ᶮϰ

Content 
Creation & 
Aggregation

Sourcing & 
Procurement

Production

ü Media production includes shooting, filming, animation production,
writing, content, audio recording and games programming. Post-
productionprocessesincludeediting,dubbingandtranslation,in orderto
producethefinal product

Physical 
Warehousing 

or Online 
Storage

Distribution

ü This stepincludesconceptandcontentdevelopmentfor different media
productsandplanningof theirproduction

ü Sourcingand procuring all essentialcontractsand services,tools, and
materials required for the service. This includes contracting with
subcontractors,talentandserviceproviders

ü Physicalproductsare storedin an outsourcedor an ownedwarehouse,
while thedigital contentis savedon computers,servers,etc.

ü In caseof physicalmediaproducts(suchasnewspapers,DVDs, records),
distribution includesdelivering the productsto retailersand points of
sale. In caseof digital products,this includes sendingthe content to
platformsthatsell thecontentonline,suchasiTunesor Netflix
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